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Dear all,
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* Significantly higher (x3 Than AZ
* They are percs
impose str 8
¢« They impose restrictions
comrunicated and agresd

+ They are fast and effsctive in t© Sﬁudi@S around ce
* They offer significant financial support but want control
return

« They are able to spin the same data in
ef fentd
pubpllications
+ Negative

Crally and locally

ot the data in

e ~5

ways through an

EXHIBIT NO, uﬂ |

| b F/og
L el

« Janssen have a well organise wlan

i some
?fO‘O’C] driven program that turns propesals around guickly
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« Quick turnaround of
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« Brand advocacy iz a masor payback for Lilly from high investment in IITs
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« 13T sneould remain small and simple whe possible
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However
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the cpportunity that the ILT program continues to offer the brand.

would like to talk further piease

If vou have any guestlons about
don't hesitate to give me a call.
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